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Intro to ETIFOR \ 7

At Etifor,

we put nature at the heart of
decision-making

by developing science-based
solutions.

We are a highly specialised environmental consulting company:
our multidisciplinary team improves the economic, environmental
and social benefits of policies, projects and investments.


https://www.etifor.com/en/about/team/

Global Presence

Every project we delivered, from ltaly to Brazil, has enabled
us to acquire new skills and put our solutions into practice.

0,00

e B @
1000+ 800+ 42
BUSINESS COMPLETED COUNTRIES

CLIENTS PROJECTS INVOLVED



FSC Verified Impact Webinar Series

Session

Target Audience

Learning Objective

Date & Time

Introduction to Verified Impact:
Fundamentals

General

Nature-related financial risk,
global and regional policy
responses, investor demand

Tuesday, February 4th
13:00 EST

Generating Verified Impact for
Certificate Holders: Nuts and Bolts

Forest owners,
managers, and
Certificate Holders

7 steps of Ecosystem Services
Procedure, developing a
Theory of Change, measuring
and reporting outcomes

Tuesday, February 11th
13:00 EST

The Critical Role of Sponsors —
Use Cases and Value
Propositions

Forest product retailers,
companies, investors,
financial institutions

Quality and integrity criteria,
value chain engagement, net
zero and nature positive claims

Tuesday, February 18th
13:00 EST




Sponsors of Verified Impacts

 Responsible use of NBS claims
* Overview of FSC Verified Impact
« FSC Verified Impact for Sponsors



Responsible Use of Verified Impact Claims

Quality criteria

A

Additionality
&,

-

Conservative
quantification

)

W —

~

Permanence
\ J

\

Accuracy

]

Completeness
o

\
Third-party
verification

“,

RESPONSIBLE

/

RS

Integrity criteria

Climate
commitment

'

’

Science-based
targets

Mitigation

~

I l

Land manager Land manager

Source: Etifor 2024

Land manager

Kl Transparency
> -
Third-party Empowerment of
verification IP &LCs
Sponsor or buyer Sponsor or buyer

Sponsor or buyer

Responsible use is co-determined by the
quality criteria underpinning the verified
impact claims and integrity criteria for the
use of claims by sponsors.

Sponsors of Verified Impacts should have a
clear governance structure, organization-
wide commitments, science-based targets,
prioritization framework including
engagement within their value chain, and
make sure to apply the mitigation
hierarchy.


https://www.etifor.com/en/updates/responsible-corporate-climate-strategies/

Sponsor-side: The Mitigation Hierarchy

MITIGATION HIERARCHY

Prioritization
Framework for 4
addressing negative . .
environmental impacts 5 |77 TN contravTion |
(eg em|SS|OnS) <>f Blolt::gf(r??lw BIOIE:‘::‘ES_IS_ITY Blogql:Eg?lTY BIO%EEE?ITY OFFSET -

. >
¢ AVO I d UI:" RESTORE RESTORE

m NO NET LOSS
* Red u Ce g MINIMISE MINIMISE MINIMISE
. a

* Re m ed Iate % AVOIDANCE AVOIDANCE AVOIDANCE
° Oﬁ:set - STEP 1 STEP 2 STEP 3 STEP 4
e (Contribute

ecologybydesgn



Supply-side: Quality Criteria for Verified Impacts

Two main types of positive impacts:

- Abatement within value chain (e.g.
sourcing areas for raw material
inputs)

- Beyond Value Chain Mitigation

Nature-based solutions claims by
companies require different quality
criteria depending on whether they are
generated within value chains
(insetting) or beyond value chains
(offsetting and contributions).

[ Nature Positive Strategy J
L]

[ Abatement Within Value Chain J: [ Beyond Value Chain Mitigation J
L]
[ ]

[ Avoid ] [ Minimise J [ Restore J: [ Offset ] [ Contribute J
L ]

o - - Brokers/ Global
(| Consultants projects
L ]
o 1

-

o 1
e 1
s+ — =) Local forests

Food
Products

e—

Traceability

Legal & financial additionality

Full coverage of management units J : [ Permanence

[ ]
Accurate and conservative quantification J . [ Accurate and conservative quantification
L]

[
[
( Annual reporting
[
[

Quality Criteria for Nature-Based Solutions

)
)
Baseline scenario J
]
J
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Verified Impact & the Ecosystem Services Procedure

What is it?

* Impact demonstration framework that
verifies the positive impacts of forest
management activities on seven ecosystem
services

How does it work?

* The procedure sets quality and integrit
thresholds with reporting requirements for
certificate holders, sponsors, and certification
bodies in order to credibly demonstrate and
responsibly claim positive impacts

What does it do?

* Produces quantified, externally verified,
annually audited impact claims that allow
forest managers to access markets for FSC-PRO-30.006 V20 EN
ecosystem services




Code

Biodiversity
Conservation

Carbon
Sequestration
and Storage
Watershed
Services

Soil Conservation

Recreational
Services

Cultural practices
and values

ES7 Air quality

12

Source: FSC-PR0O-30-006 V2 EN 2025

Scope of Verified Impacts

. Verifiable
Ecosystem Service
Impacts

Enhanced forest cover; species diversity conservation;
enhancement of natural forest structure; maintenance
of rare, threatened, or endemic species

Maintenance or enhancement of forest carbon stocks
through afforestation, reforestation, responsible forest
management, or conservation

Maintenance or enhancement of water quality or
volume regulation

Maintenance or enhancement of soil quality and

structure; reduced erosion
Social-ecological benefits from forest recreation or

tourism; enhancing native species populations of
interest for nature-based tourism

Maintenance or enhancement of cultural and ancestral
knowledge, practices, and language

Maintenance or enhancement of air quality

Seven ecosystem
services and 37
impacts are eligible
for verification under
the current ESP

All ecosystem
services are co-
equal under the ESP
— certificate holders
can choose to verify
any eligible impact(s).

oy,

of



How Can FSC ES Claims Be Used?

Forest Managers

Forest Managers,
Intermediaries, Processors,
End Users

Sponsors

Project Developers, Carbon
Credit Buyers

Promoting FSC-certified forests and forest products
with verified ecosystem services impacts

Impact and natural capital accounting; Sustainability
due diligence, assessment, management, and
reporting

Promoting financial sponsorship of verified
ecosystem services impacts

Promoting verified ecosystem services impacts
associated with external environmental assets
Verra, Gold Standard

Added-value premiums for timber and
NTFPs and product labeling

Insetting, abatement measures, Scope 3
impact data, green and sustainability-
linked bonds, management and
performance fees

Within and beyond value chain impacts
for achieving climate- or nature-positive
targets; results-based payments from
public funds

Additional economic, social, and
environmental safeguards to boost
integrity (value) of carbon credits



Verified Impact Claims vs Credits

Claims
o Verified statement of impact
o Non-transferable
e Immediately retired
e Short value chain (direct

sponsorship)

Low(er) transaction costs
Sponsors support claims
Revenue-sharing mechanism
Flexible methodologies
Sponsorships reward management
activities (e.g. patrolling and
monitoring)

Credits

Environmental asset
Transferable

Bankable

Long value chains (secondary
markets)

High transaction costs

Buyers purchase assets

No revenue-sharing requirement
Fixed methodologies

Buyers purchase assets (e.g.
tCO2e)




Sponsors of Verified Impacts
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* Overview of FSC Verified Impact
 FSC Verified Impact for Sponsors



Elements of an ES Claim

FSC Registered Trademark (in this case, the
Logo) (see clause 13.2.a)

Licence Code of sponsor ‘AB’ (see clause

Sponsor ‘AB’ supported 13.2.b)
FSC contributing to the Link to FSC Website (see clause 13.2.c)
f maintenance of Intact Forest Impact Statement (see clause 13.2.d):
www.Isc.org Landscapes from * ESImpact

FSC* NO00000

The mark of
responsible forestry

Core Elements for Every Claim: Additional Requirements:

® ES claims must be clearly separate from other
statements not verified under the FSC system

* Geographic location of the Management Unit ® Must avoid exaggeration, misuse, misrepresentation
or false information related to ES claims

® Specific ES impact

® Year of validation or verification

=2,

® Additionality tests required for attribution of impacts af .

® Years covered by the impact demonstration to sponsorships



To reqister sponsorships in FSC
Reqistry:

* \Written agreement with
Certificate Holders outlining
scope and terms of sponsorship

* Sponsorship registration
agreement with FSC for FSC
Registry

To make ES Claims:
e PLA

* Demonstrable adherence to the

rEngtigation hierarchy for sponsored

Sponsors with material
dependence on forestis:

* Encouraged to adopt an FSC-
aligned procurement Bollcy or
obtain FSC Chain of Custody
within 12 months

— e — e i S5 i i . ) i g e bl

e T s
RN o

-y

FSC-v

i
i i -



Corporate journey to net-zero and nature positive: Soyiid

The mitigation hierarchy

e Mitigation Hierarchy
120 ot
100 100 Fé-‘l.-:; ES
alimns
80 - FSCES
-20 Claims
60
40 -30 FSC ES
20 andier WCU
0 -40 _1 0
220 -10
Avoid Inside Scope Net gain
Baseline... Reduce Qutside...
Footprint R&D Optimize  <0% O extomaly P

FSC FOREVER

Impact Report
by
Organization X

Approved by the Board April 2022 z

Published May 2022 Q)

Scrutinized in eternity 0N -

—_

. SOENCE GREENHOUSE o D

% | BASED GAS PROTOCOL - =

Y TAAGETS < 5
Ryl —

INCDP £
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m Taskforce on Nature-related {®) a
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Nature
P
Solutions

The natune of progress

Source: FSC CES Unit 2022



FSC Verified Impact in Corporate Climate Strategies

GHG

emissions
[tCO.e] time of carbon neutrality commitment
time of first carbon neutrality claim . .
baseline For companies pursuing
/ _______________ l _____________________ GHG emission reductions made before first claim

BT P climate neutral or net zero
. . reductions at targets, FSC Verified Impact

GHG ! : time x

L | Is best suited for verified
- impact data (e.g. Scope 3

, reporting) and emissions

cnoas  F@eductions within your

within the

iyt SUPPlY chains.

e subject

esidual GHG emissions

removal credits

i reduction
i credits

period in ' period in

+ which carbon | perign | which
1 less carboIN footprint ! g#hich ' carbon .
credits is | s g™ avon rooprine— \/@Fified Impact does not

| greater E edits E fODth"iI’lt E is less

e ol hon footnrintlos
than0 © any type of carbon credits equals 0 ' equals 0 . equals0 : thano0 al IOW Offsetti ng Or
- . e —— e e .
| no claim of . . .
carbon neutrality carbon neutrality may be claimed neutral Izatlon Cla I mS .

ISO 14068-1:2023 Carbon Neutral Claims




Harmonizing Indicators for Pressures & Positive Impacts

Sponsor

Pressure l ’

Indicator

|

l Metric

‘ Positive Impacts |

Agri-food Company

Climate change —J GHG emissions | —

Pollution —

Water withdrawals
Direct Exploitation | —— }
Water consumption

Land use

Land use change ——

Non-GHG air
pollutants

Nitrogen or
phosphorous
deposition

Extent, composition,

structure, function

Natural land
converted

— tCO2e -—

tonnes -~

Invasive species ——

Native species
assemblage (#, %,
or index)

— Area (ha or km2) +—

mg/L or g/m3

~ Ecosystem -
" integrity index

Diversity index; % __

of Population

——{ m3 f——

Increased carbon ‘

removals) |

Air pollutants

vegetation

Decreased nutrient
loading

Increased water
infiltration

Improved habitat
quality/availability

Restoration of forest
cover

Increased diversity

Project

—— stocks (carbon +——

t—— intercepted by = +———

——  and proportion of
native species

The ES Procedure is
flexible in terms of
metrics and indicators.

We encourage
sponsors to engage
with certificate holders
early (prior to
verification) to ensure
coherence between
sponsorships and
claims.



Key Messages

FSC Verified Impact produces quantified, externally verified, annually audited
impact statements which are underpinned by best-in-class social,
environmental, and economic safeguards.

Sponsors can register their financial support of verified impacts to make claims
toward their climate, nature, and other sustainability targets as long as they
meet certain integrity criteria (e.g. no offsetting claims, must demonstrate
adherence to the mitigation hierarchy).

Verified Impact is most suited for abatement claims within forest supply chains.

Sponsors will work closely with FSC to publicly register and communicate their
claims through a sponsor registration agreement and a PLA.

One of the greatest strengths of Verified Impact is its adaptability. It's best for
sponsors to engage with forest managers early in the impact demonstration
process to ensure that metrics, indicators, additionality, attribution, and other key
aspects are aligned.

f.



valuing nature
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